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Ebook engagement continues to grow, as ebooks continue to play a greater role in classroom support & overall 
student success – both on & off campus

Overall Usage Trends in North America

USAGE PER LIBRARY 2019 – YTD 2021

+11%
Total Libraries

YTD 2021 vs. YTD 2020

OVERALL TRENDS

YTD USAGE ENGAGEMENT

Total Titles Used

559k

Avg Minutes Spent in 
Title

8.1
+7% change (vs. 2020)

+12% change (vs. 2019)

Title Usage per 
Library

2,300+
+4% change (vs. 2020)

+11% change (vs. 2019)
+2% change (vs. YTD 2020)

+14% change (vs. YTD 2019)

Online Usage
• Pages viewed is the most common way patrons use titles & usage 

continues to grow

• Pages copied is also increasingly popular, as this feature allows patrons to 
grab text they need for reference later

• Pages printed is growing once more, as institutions reopen & patrons 
regain access to printing resources

Downloads
• Chapter downloads continue to grow, as this feature allows for targeted 

downloads of needed content

• Full title downloads exploded during the pandemic, as patrons needed an 
easy solution when internet connectivity wasn’t widely available; 
regaining access to institution resources removes this dependency & 
explains the decline

While overall usage is growing, how patrons use 
titles is changing PAGES COPIED

FULL TITLE 
DOWNLOADS

CHAPTER 
DOWNLOADS

PAGES PRINTED

PAGES VIEWED

+32%

+18%

+5%

+4%

-11%
1



Ebook Ratio
22%

Ebook Ratio
56%

Print Ratio
78%

Print Ratio
44%
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• North America print & 
ebook trends were largely 
static trends heading into 
Q1 2020, with print 
spending around 78%

• Spending significantly 
changed, timed to the start 
of the pandemic, with 
ebook sales peaking at 72%

• While print sales continue 
to grow in recent months, 
the spending ratio still 
favors ebooks, which 
represent 56% of total 
sales

P to E Transition: 2-Year Review

P to E RATIO: 2019 – YTD 2021KEY TAKEAWAYS

While print sales are growing once more, ebooks remain the preferred format
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Nursing

Engineering: Construction

Health

Science: Anat/Physiology

Pharmacy

Fiction

General Works/Reference

Psychology

Library Science

Computer Science/IT

Religion

Education

Engineering: Manufacturing

Medicine

Business/Management

Top 15 Subjects: North America
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SUBJECTS WITH HIGHEST % OF TITLES 
PURCHASED (PAL)

SUBJECTS WITH HIGHEST % OF TITLES 
USEDKEY TAKEAWAYS

• In North American, there is strong overlap 
between subjects purchased & used
o Nursing is ranked #1 on both purchased & 

used
o Many other top subjects appear on both 

charts
• Compared to the rest of world:
o Most purchased subjects
 Modest overlap exists between North America & 

rest of world
 Top 3 subjects purchased in rest of world:

• Science: Anatomy/Physiology
• Nursing (#1 in North America)
• Business/Management

o Most used subjects
 The overlap is stronger as 60% of the top 15 

subjects worldwide are reflected in North 
America’s top 15 as well

 Top 3 subjects used in rest of world:
• Nursing (#1 in North America)
• Science: Anatomy/Physiology (#4 in North America)
• Law

Nursing

Library Science

Education

Social Science

Journalism

Health

Psychology

Museums

Political Science

General Works/Reference

Environmental Studies

History

Fine Arts

Economics

Pharmacy
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Most Frequently Purchased PAL Titles

WEST VIRGINIA UP

EDUCATION

THE NEW PRESS

POLITICAL SCIENCE

JOHN WILEY & SONS

EDUCATION

SOURCEBOOKS

PSYCHOLOGY

ALA EDITIONS

LAW

SAGE PUBLICATIONS

EDUCATION

MIT PRESS

LANGUAGE/ 
LINGUISTICS

EBOOKIT.COM

SOCIAL SCIENCE

MIT PRESS

SOCIAL SCIENCE

UNIVERSITY OF NORTH 
CAROLINA

POLITICAL SCIENCE

UNIVERSITY OF 
PENNSYLVANIA PRESS

HISTORY

PRINCETON UNIVERSITY 
PRESS

EDUCATION

BLOOMSBURY PUB 
TRADE UK/US

HISTORY

THE NEW PRESS

SOCIAL SCIENCE

ACRL

LIBRARY SCIENCE
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JOHN WIILEY & SONS

BUSINESS/MGMT

JOHN WILEY & SONS

HEALTH

FA DAVIS

MEDICINE

TAYLOR & FRANCIS

FINE ARTS

Most Frequently Used Titles

5

JONES & BARLETT

SOCIAL SCIENCE

INTERVARSITY PRESS

RELIGION

UNIVERSITY OF CHICAGO 
PRESS

GEN WORKS/REFERENCE

PROJECT MGMT 
INSTITUTE

BUSINESS/MGMT

MIT PRESS

COMPUTER SCIENCE/IT

JOHN WILEY & SONS

BUSINESS/MGMT

SPRINGER PUBLISHING 
COMPANY

SOCIAL SCIENCE

JOHN WIILEY & SONS

EDUCATION

JOHN WIILEY & SONS

EDUCATION

JOHN WILEY & SONS

PSYCHOLOGY

MILKWEED EDITIONS

HISTORY

SUBSCRIPTION ONLY SUBSCRIPTION ONLY

SUBSCRIPTION ONLY
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